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Synopsis  Industry Segments and Key Players 
In-app Advertising on 
Connected Devices 
tracks the explosive 
growth of ad-
supported app use in 
the U.S. on the 
primary app-enabled 
devices—smartphones, 
tablets, and smart TVs. 
The report examines 
in-app advertising 
strategies employed by 
industry stakeholders, 
including app content 
owners, publishers, ad 
services, and brand 
advertisers, to engage 
consumers and 
monetize the 
burgeoning app 
marketplace. 

 
Publish Date: 4Q 13 “Advertising is a core business model employed by app content owners and 

publishers to support the development and publication of app products,” said 
Heather Way, Senior Analyst, Parks Associates. “As consumer demand for 
free apps intensifies, ad agencies and brand advertisers have quickly realized 
the value of mobile apps as an effective channel to reach and engage target 
audience segments.” 

 
Contents  

 

Dashboard: In-App Advertising Industry Segments & Key Players 

Data Points 

The Bottom Line 

1.0 Report Summary 
1.1 Purpose and Scope of Report 
1.2 Research Approach 

2.0 Market Trends Fueling the Rise of the In-app Advertising 
Economy 

2.1 Growing Connected Device Users & Households 
2.2 Popular & Experimental App Use Cases 

2.2.1 On-demand Video 
2.2.2 Internet-streaming and On-demand Music Services 
2.2.3 Social Sharing Apps 
2.2.4 Second-screen and First-screen Apps 

3.0 Emerging In-app Advertising Strategies 
3.1 App Marketing and Cross-promotion 

App Publishers
(App Stores, Aggregators, Service 

Providers)

Ad Agencies/AdvertisersAd Services 
(ad networks, ad exchanges, SSPs, 

DSPs, and app marketing firms)

App Content 
Owners/Developers

© 2013 Parks Associates

In-App Advertising Industry Segments & Key Players
Industry Segment

Smart TV

Supply-side: Ad Sellers

Key Players

Demand-side: Ad Buyers

Multi-device Platform

Smartphone/TabletSmartphone/Tablet

Multi-device Platform

Multi-device Platform

Smartphone/Tablet Multi-device PlatformApp Measurement



 
In-app Advertising on Connected Devices 

 By Heather Way, Senior Analyst 4Q 2013 

 

 © 2013 Parks Associates. All rights reserved. 

 

3.2 Real-time Bidding (RTB) for Mobile Apps 
3.3 Smart TV In-app Advertising 
3.4 First-screen Content Awareness 

4.0 U.S. In-app Advertising Revenue Forecasts 2014-2018 
4.1 Forecast Methodology & Assumptions 
4.2 U.S. Smartphone & Table In-app Advertising Revenues 2014-2018 

5.0 Market Implications & Recommendations 
5.1 Implications & Recommendations for App Developers & Publishers 
5.2 Implications & Recommendations for Ad Agencies & Advertisers 

Appendix 
Glossary of Terms 
Company Index 

 
Figures  

 

Sources of Data 
U.S. Mobile Phone & Smartphone Users 2014-2018 
U.S. Smartphone & Tablet Users 2014-2018 
U.S. TV Households (HHs) & Smart TV HHs 2014-2018 
U.S. Smartphone & Tablet App Downloads 2014-2018 
Ad-supported Entertainment, Media, & Social Apps 
Ad-supported Smartphone Entertainment, Media, and Social Apps by Age 
Video Viewing by Distribution Channel 
Leading Free Video Apps 
Leading Internet-streaming & On-demand Music Services 
Leading Ad-support Internet-streaming and On-demand Music Services 
Successful Pinterest Brands 
TV Show/Channel App Engagement While Watching TV 
Common In-app Advertising Formats 
In-app Advertising Strategy Decision-making Process 
Common App Marketing Practices 
Mobile Real-time Bidding Advertising Ecosystem 
Benefits of RTB for Mobile Apps 
Leading Mobile App Real-time Bidding (RTB) Services 
Consumer Comfort Level with Personalized Smartphone, Tablet, and Smart 

TV Ads 
Consumer Comfort Level with Personalized Ads by Device and Targeting Type 
LG Smart AD Ad API Technical Workflow 
Samsung SMART TV In-app Ad Technical Workflow 
OEM-operated Smart TV Advertising Platforms 
Comparing First-screen and Second-screen Markets 
Engage™ Cognitive Networks ACR Platform 
First-screen Benefits for Advertising 
In-app Advertising Revenue Forecast Methodology 
U.S. Mobile In-app Advertising Revenues 
U.S. Mobile App Revenues 

 



 
In-app Advertising on Connected Devices 

 By Heather Way, Senior Analyst 4Q 2013 

 

 © 2013 Parks Associates. All rights reserved. 

 

Attributes  
Parks Associates 
15950 N. Dallas Pkwy 
Suite 575 
Dallas, TX 75248 
 
800.727.5711 toll free 
972.490.1113 phone 
972.490.1133 fax 
 
parksassociates.com 
     sales@ 
parksassociates.com 

Authored by Heather Way 
Executive Editor: Tricia Parks 
Published by Parks Associates 
 
© December 2013 Parks Associates 
Dallas, Texas 75248 
 
All rights reserved.  No part of this book may be reproduced, in any form or 
by any means, without permission in writing from the publisher. 
 
Printed in the United States of America. 
 
Disclaimer 
Parks Associates has made every reasonable effort to ensure that all 
information in this report is correct.  We assume no responsibility for any 
inadvertent errors. 

 
 


